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RATIONAL INATTENTION

How to Optimally Allocate the Scarce resource 
of Attention to:

1. Explain Important Economic Date; and,

2. Influence Policy Decisions.













ELECTRICITY PRICE INDEX : 1952-2013



Note: For more information on sampling and nonsampling error, see <www.census.gov/apsd/techdoc/cps/cpsmar13.pdf>. Source: Author’s calculations. U.S. Census Bureau, Current 
Population Survey, 2013 Annual Social and Economic Supplement.
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LIHEAP FUNDING IN TEXAS





ENERGY IMPACT PLATFORM
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EXTRA SLIDES






