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KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

2 / 3 PLANNING OUTCOMES

65 8.125

3 / 3 OPERATIONAL OUTCOMES

$10 6.9%

1 / 3 FINANCIAL OUTCOMES

93128  $12.77

12

44 5%



KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

D /3 MARKETING OUTCOMES

3700 228  5.32%

D /3 EVENTIMPACT
197  18.6% S3001

OVERALL RATING

1 0 / 1 5 BASED ON POOR PLANNING AND PUBLICITY



SUGGESTED TARGETS

01

DECREASE COSTS TO S10 PER PERSON

03

ESTABLISH A SPEAKER GIRCUIT AND
PRESENT TO AT LEAST 5 MEETINGS

05

ACHIEVE A 25% NON-ENGINEERING
MAJOR ATTENDANCE

02

INCREASE TICKET SALES OF PARTNER
ORGS TO AT LEAST 15% OF SALES

04

INCREASE CHARITY ORGANIZATION
AWARENESS T0 80%

06

INCREASE NUMBER OF POKER TABLES
FROM 1270 15



