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KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

3 / 3 PLANNING OUTCOMES

48 9.6

3 / 3 OPERATIONAL OUTCOMES

2 1,286

2 / 3 FINANCIAL OUTCOMES

$819.76  117%
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KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

D /3 MARKETING OUTCOMES

1,400 307  149%

P /3 EVENTIMPACT OUTCOMES

215 144 $3.81

EVENT RATING
1 2 / 1 5 BASED OFF OF MAC EVALUATION



SUGGESTED TARGETS

01

DECREASE COST PER ATTENDEE TO
$3.50

03

INCREASE SHARE OF FACEBOOK
PUBLICITY REACH TO 10%

02

INCREASE TOTAL NUMBER OF
PARTICIPANTS TO 265

04

PARTICIPANT SATISFACTION RATING OF
ATLEAST 4 0UTOF 5



