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 PLANNING SUGGESTIONS
 

KEY FINDINGS 
oUTCOMES, & IMPROVEMENTS

ensure that subcommittees maintain effective channels of communication so

everyone is on the same page

have a run-through of workshops with the speaker beforehand so the

presentation is prepared and relevant

prepare judges beforehand to reduce time stress on the day of the event

 event impact

124
TOTAL ATTENDEES

 

83%
SIGNED UP AS TEAMS

 

93%
WOULD PARTICIPATE AGAIN

 

participants viewed the prompt as very engaging (4.07/5 rating)

Participants believed the workshops were adequately helpful (3.14/5 rating)

 PUBLICITY IMPACT

86%
INDIVIDUAL SIGNUPS WERE

UNDERCLASSMEN

 

52%
TEAMS FOUND OUT ABOUT EVENT

THROUGH COCKRELL NEWSLETTER
OR THROUGH A FRIEND

 

646
ACCOUNTS REACHED THROUGH
INSTAGRAM POST @SECTEXAS

 

successful in encouraging underclassmen to sign up 

Approximately 100 accounts reached that were not following @sectexas 



01
MARKETING

improve MARKETING BY REACHING OUT TO FIGS and

encouraging first-years to sign up AS A TEAM.

02
STUDENT CONNECTION

ENCOURAGE MORE INTERACTION BETWEEN

MEMBERS OF SEPARATE TEAMS SO

UNDERCLASSMEN CAN MEET THEIR PEERS. 

03
scheduling

FINALIZE WORKSHOP DATES WELL IN ADVANCE SO

Publicity can be sent out early. furthermore,

space out timing between submission deadline,

judging, and results.  

SUGGESTED TARGETS


