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 Operational Suggestions 

 event impact

 PUBLICITY IMPACT

KEY FINDINGS
oUTCOMES, & IMPROVEMENTS

fundraise heavily in the first 15 days because  engagement is usually at its peak within that window

Incorporating challenges throughout the month similar to HCFD: Boo'd may improve org and individual

engagement

 

Early planning (especially of challenges), frequent communication, and creating an organized timeline with deadlines

will maintain the fundraising momentum 

presenting at org meetings and Incentivizing organizations to sign-up early may improve the number of donations

received

reach out to  Crcs  early and encourage them to make their org page early

 

$5616 15 45.1%

incentivize orgs to get members to participate in challenges. only 10/40 people who participated in the boo

challenge were non-SEC members

have sec members who are part of other orgs  frequently advertise hcfd and push for participation

150+

 
  

RAISED IN TOTAL

 

STUDENT ORGS PARTICIPATED TO
RAISE MONEY

 

OF DONATIONS CAME FROM
ENGINEERING ORG DONATION PAGES

 

PEOPLE REACHED THROUGH
FACEBOOK ADVERTISING 

PEOPLE REACHED THROUGH
INSTAGRAM

600+



adding fun events throughout the month to

publicize the fundraiser and increase

engagement among orgs (for points)

competitive events
02

03
Frequent event reminders

sending e-mail reminders through different

newsletters and have service mals present

at other org meetings to increase outreach

SUGGESTED TARGETS

01
creating a timeline with deadlines and

goals  for ideas, fundraising, and crcs

organized timeline


