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KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

1 / 3 PLANNING OUTCOMES

10 17.5 4

3 / 3 OPERATIONAL OUTCOMES

b g 89

2 / 3 FINANCIAL OUTCOMES

5858 S17.61 25.3%



KEY FINDINGS

RATINGS, OUTGOMES, & IMPROVEMENTS

] / 3 MARKETING OUTCOMES

538 32 9.11%

2 /3 EVENTIMPACT
49 14.6% 41.7%

OVERALL RATING

9 / 2 0 BASED ON POOR PLANNING AND PUBLICITY, AND

A QUESTIONABLE IMPACT WHEN COMPARED TO
THE PREVIOUS CORPORATE CHILI COOK-OFF



SUGGESTED TARGETS

GAIN ECAC APPROVAL AT LEAST 2 02
WEEKS PRIOR TO SPRING EXPO INCREASE NUMBER OF COMPANIES
INVITATIONS ATTENDING TO 8
HAVE POSTERS IN AT LEAST 3 ADVERTISE DURING AT LEAST 5
BUILDINGS MEETINGS

DECREASE COST TO S10 PER ATTENDEE HAVE AT LEAST 100 ATTENDEES



