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PLANNING outcomes

2
WEEKS FOR COLLECTING EVENT

REGISTRATION

2
SEC MEMBERS STAFFED ON

PLANNING EVENT

2
HOURS FOR GROUP AND INDIVIDUAL

PAIRING SESSIONS

KEY FINDINGS
oUTCOMES, & IMPROVEMENTS

Increasing sign-up window could increase event participation AND buffer TIME WINDOW for pairings

STUDENT FEEDBACK INDICATED A PREFERENCE FOR A LONGER INDIVIDUAL/pairing session

Facilitating more tailored pairings by giving freshman a chance to meet multiple upperclassmen

event impact

70
TOTAL 

ATTENDEES

8
UNDERGRADUATE MAJORS

REPRESENTED

51.4%
ATTENDEES WHO WERE FIRST-YEAR

STUDENTS

Freshman participants reflected positively on the opportunity to meet upperclassmen virtually

variety of majors represented throughout freshman and upperclassmen Attendees

Encouraged leadership opportunity for upperclassmen involvement in mentorship

PUBLICITY IMPACT

12.5%
ATTENDEES FOUND OUT ABOUT

EVENT THROUGH SOCIAL MEDIA

62.5%
ATTENDEES FOUND OUT ABOUT

EVENT THROUGH ESL NEWSLETTER

650
PEOPLE REACHED THROUGH

FACEBOOK ADVERTISING

Prioritizing event outreach at events with a significant freshman presence

Expanding outreach to majors lacking pre-existing mentorship programs in place

Increasing accessibility of sign-up form through various social media outlets



01
Expanding Marketing TImeline

Increasing sign-up time window and outreaching

to maximize freshman attendance and buffer

time for pairing

02
post-event communication

Producing a follow-up activity to

encourage post-event communication

between pairings

03
Frequent event reminders

sending e-mail reminders at frequent

intervals when event is nearing, especially

day of event

SUGGESTED TARGETS


