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KEY FINDINGS

OUTCOMES, & IMPROVEMENTS

PLANNING OUTCOMES

« INCREASING SIGN-UP WINDOW COULD INCREASE EVENT PARTICIPATION AND BUFFER TIME WINDOW FOR PAIRINGS
« STUDENT FEEDBACK INDICATED A PREFERENCE FOR A LONGER INDIVIDUAL/PAIRING SESSION
« FACILITATING MORE TAILORED PAIRINGS BY GIVING FRESHMAN A CHANCE TO MEET MULTIPLE UPPERCLASSMEN

PUBLICITY IMPACT

« PRIORITIZING EVENT OUTREACH AT EVENTS WITH A SIGNIFICANT FRESHMAN PRESENCE
« EXPANDING OUTREACH TO MAJORS LACKING PRE-EXISTING MENTORSHIP PROGRAMS IN PLACE
« INCREASING ACCESSIBILITY OF SIGN-UP FORM THROUGH VARIOUS SOCIAL MEDIA OUTLETS

EVENT IMPACT

« FRESHMAN PARTICIPANTS REFLECTED POSITIVELY ON THE OPPORTUNITY TO MEET UPPERCLASSMEN VIRTUALLY
« VARIETY OF MAJORS REPRESENTED THROUGHOUT FRESHMAN AND UPPERCLASSMEN ATTENDEES
« ENCOURAGED LEADERSHIP OPPORTUNITY FOR UPPERCLASSMEN INVOLVEMENT IN MENTORSHIP



SUGGESTED TARGETS

INCREASING SIGN-UP TIME WINDOW AND OUTREACHING
T0 MAXIMIZE FRESHMAN ATTENDANGE AND BUFFER
TIME FOR PAIRING

PRODUCING A FOLLOW-UP ACTIVITY TO
ENCOURAGE POST-EVENT COMMUNICATION

BETWEEN PAIRINGS

SENDING E-MAIL REMINDERS AT FREQUENT
INTERVALS WHEN EVENT IS NEARING, ESPECIALLY
DAY OF EVENT




