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KEY FINDINGS

OUTCOMES, & IMPROVEMENTS

3 4 3

SEC MEMBERS STAFFED ON SEC MEMBERS STAFFED ON EVENT
DAYS OF EVENTS PLANNED '
ADVERTISING EVENT INCLUDING DIRECTORS

16.2% 100% 257

ATTENDEES FOUND OUT ABOUT ATTENDEES FOUND OUT ABOUT  AVERAGE VIEWS ON FACEBOOK FOR
EVENT THROUGH SOCIAL MEDIA ~ EVENT THROUGH ESL NEWSLETTER COCKRELL KICKOFF EVENTS

43 19 48.5%

TOTAL SUBEVENTS PLANNED THROUGHOUT ~ ATTENDEES WHO WERE FIRST-YEAR
ATTENDEES 3 DAY KICKOFF STUDENTS



SUGGESTED TARGETS

01

COLLABORATION WITH OTHER ORGS

02

SOGIAL MEDIA GUIDE

03

MARKETING ADJUSTMENTS



