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a note from our team

In the 2020-2021 school year, the Student Engineering Council (SEC) sought to
create Cockrell's first, and hopefully last, all virtual E-Week.  Through all the
hardships and uncomfortable changes brought on by the COVID-19
pandemic's ensuing transition to online learning, SEC wanted to have an E-
Week that would be a positive experience and closely mimic the camaraderie,
engagement, and fun of E-Weeks past. With help from all arms of SEC, and a
special shout out to the Engineering Activities committee, E-Week 2021 was a
novel success. It was so rewarding to see fellow engineers from across the
different majors and organizations come together to celebrate our strength
and unity as engineers.  SEC is also proud to announce that our E-Week 2021
was deemed the BEST E-Week by the National Association of Engineering
Student Councils. With this first ever E-Week report we hope to quantitatively
summarize E-Week, celebrate notable successes, and suggest targets for
future improvement. Here's to a great E-Week 2022! 

Best, 

Rahul Naik & Collin McCloskey
Marketing and Analytics MALs, 2020-2021

Aashay Patel & Adrian Jeyakumar
Marketing and Analytics Directors, 2020-2021
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EWEEK

325 UT engineering PARTICIPANTS

21 engineering organizations

KICKOFF

12 asynchronous events

135 KICKOFF PARTICIPANTS

EWEEK 2021 BY THE NUMBERS 

19 synchronous events 

2 WEEKS OF COMPETITION

28330 TOTAL EVENT POINTS ACCUMULATED

10 MAJORs REPRESENTED

5 Undergrad levels



Planning & PUB Strategy

Eweek PLANNING

-Piazza, Remind hELPED IN ea'S WORK

Efficient Communication

 
MONTHS OF PLANNING

 

DYNAMIC 
-Adapted to delay caused by winter storm

-wORK TO BETTER ea-puB cOMMUNICATION

IMPROVE SYNERGY

eweek PUB STRATEGY

-mEMBER ORGS, crc'S, fRIENDS

word of mouth

-25% of accounts were new visitors to @sectexas

Effective social media
-Reached ~700 accounts on insta



LEFT:  Pie chart displaying the
number of events E-Week

participants went to

Engagement & retention

BOTTOM: Tracking the impact of Kickoff on attendance throughout the
rest of the week

A special shout-out to Alyssa G. (SNaP+),
Brandon H. (SASE), & Christopher D. (SASE)

for attending the most events (17)



B Y  Y E A R  A N D  O R G A N I Z A T I O N

Engagement

LEFT (YEAR):  
~60% of attendees were 2nd or

3rd Years, split evenly
 

Only 16% were 1st years 
 

RIGHT (MAJOR) : 
BME, CHE had the most
participation ~20% each



N O T A B L E  O N E S  &  F U T U R E  G O A L S

EVENTS

highest scoring events

Ride through a comic book (host:tXtpeg) (ASYNC)

THE Weakest Link (HOST: ASCE) (SYNC) (TIE)

Texas trivia tourney (HOST: TBP) (sync) (tie)

 
MONTHS OF PLANNING

 

NOTES/Future advice

highest ATTENDANCE

Crossword pushup challenge (host: hkn) 

eVENTS THAT SCORED HIGHLY MADE SURE TO RELATE TO THE

EWEEK THEME/cockrell

have a fun event that is hands-on and involved 

ensure that hosting requirements are met to avoid

losing points

events in the evening had higher attendance



T A R G E T S  &  I M P R O V E M E N T S

THE FUTURE OF EWEEK
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M O R E  E F F I C I E N T  C O M M U N I C A T I O N  B E T W E E N  S E C  A N D  O R G S
 slack, google docs, (NOT EMAIL)

L O C K  I N  E V E N T  R U L E S ,  L I N K S ,  A N D  L O G I S T I C S  E A R L Y
to avoid scrambling and other issues

E N S U R E  P A R T I C I P A N T S  A R E  A C T I V E L Y  E N G A G E D  O N  Z O O M
turning on cameras, mics, reactions

D I S C O U R A G E  A N Y  A N D  A L L  F O R M S  O F  C H E A T I N G
more surveillance, careful event planning

- highlight coolest submissions
and event winners on website

- show best of events on socials
to promote eweek

EWEEK SUBMISSIONS SHOWCASE



S U S T A I N E D  I M P A C

LOOKING AHEAD

livestream
great way to engage a broader audience
closed captions

SOCIAL MEDIA INTERACTION
AUDIENCE CAN PARTICIPATE THROUGH POLLS
ON INSTAGRAM

REFINE JUDGING
test out using a scale on judging rubric

aim for in person event 2022
no way to mimic the energy of the in
person event

ABOUT THE EVENT

4      mal's involved 

150+ YOUTUBE LIVESTREAMS

12          AMAZING CONTESTANTS

~600 ACCOUNTS REACHED
THROUGH INSTAGRAM PUB

E V E N T  S U M M A R Y  A N D  F U T U R E  T A R G E T S

DR. RAMSHORN



About banquet

What worked well

~80 Attendees

3 MALS

1 wicked DANCE PARTY!!

- Chill and light hearted  environment

- multiple emcees to facilitate natural

conversation

- dance break

potential improvementS

encourage turning Cameras on

incorporate engaging activities

- random member spotlights

- raffles

start planning earlier

E V E N T  S U M M A R Y  A N D  F U T U R E  T A R G E T S

BANQUET



A HUGE THANK YOU TO EVERYONE
INVOLVED IN E-WEEK FROM MALS AND

DIRECTORS ACROSS COMMITTEES, THE
OFFICER TEAM, CRC'S, MEMBER

ORGANIZATIONS, AND ALL THE FANTASTIC
PARTICIPANTS! 


