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 PLANNING outcomes
 

KEY FINDINGS
oUTCOMES, & IMPROVEMENTS

Figure out whether inviting pub teams from other orgs or anyone 

create an interest form to approximate attendee amount, thus helping rehearsal be less chaotic

include more interactive portions

 event impact

6/10
AVERAGE BACKGROUND EXPERIENCE

WITH GRAPHIC DESIGN

 

6.5/10
AVERAGE BACKGROUND EXPERIENCE

WITH SOCIAL MEDIA PLATFORMS

 

All attendees stated that they learned something from the event!

Attendees said it would be helpful to view material afterwards (either copy of slides or reference sheet)

Some would like to see more audience input/interaction and focus on basics/technical skills

Most people enjoyed the collaboration, examples, and decision-making thought process in choosing designs

 Demographic

Majority of attendees from SEC, some attendees from other organizations as well

Fairly wide distribution of experience levels: some had little, others had a lot of experience

Many attendees learned more about specific tools: canva, Facebook fold, website, etc.  

100%
ATTENDEES LEARNED SOMETHING

NEW

 

82%
WOULD DEFINITELY RETURN FOR

ANOTHER WORKSHOP

 



01
Increasing turn-out

Figure out the Target audience and advertise

accordingly. Maybe create a flyer that has the

date as well as the content covered at the

event.

02
Quality of content

attendees generally loved the content of

the event. delve deeper in to the topic and

cover the basics. Include more interactive

portions.

03
experience gained

All attendees learned something from the

event regardless of background knowledge

of Facebook and Instagram.

SUGGESTED TARGETS


